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How NCR brought a major west coast arena  
to the cutting edge of PoS technology 

Technological advances mean customers expect 

more when they visit a venue such as this to watch 

a sporting event or concert, and with a brand new 

arena, our client had a great opportunity to take 

advantage of cutting edge payment technology to 

make the experience as seamless and enjoyable 

as possible for attendees.
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With a capacity of up to 20,000 spectators, depending 
on the type of event, including an unrivalled selection of 
premium seating and numerous luxury boxes, our client 
needed to ensure they have a robust and reliable point-
of-sale payments system in place to cater for demand at 
the venue’s restaurants, bars and concessions.

Technological advances mean customers expect more 
when they visit a venue such as this to watch a sporting 
event or concert, and with a brand new arena, our client 
had a great opportunity to take advantage of cutting-
edge payment technology to make the experience as 
seamless and enjoyable as possible for attendees.

THE CHALLE NG E

THE CUSTOME R

One of the newest indoor arenas of its type in the United 
States, is leading the way when it comes to offering 
a first-class events experience to customers in the 
southwest United States.

Constructed during a two-year period at a cost of $375 
million, the 650,000 square-foot arena opened in April 
2016 and is designed from the ground up to perfectly 
facilitate hosting between 100 and 150 events annually -  
from pop concerts to hockey games and boxing matches.



NCR Corporation (NYSE: NCR) is a leader in omni-channel 
solutions, turning everyday interactions with businesses 
into exceptional experiences. With its software, 
hardware, and portfolio of services, NCR enables nearly 
700 million transactions daily across retail, financial, 
travel, hospitality, telecom and technology, and small 
business. NCR solutions run the everyday transactions 
that make your life easier.

WHY NCR?

NCR is headquartered in Duluth, Ga., with over 30,000 
employees and does business in 180 countries. NCR is a 
trademark of NCR Corporation in the United States and 
other countries.

NCR continually improves products as new technologies and components become available.  NCR, therefore, reserves the right to change 
specifications without prior notice.

All features, functions and operations described herein may not be marketed by NCR in all parts of the world. Consult your NCR representative or 
NCR office for the latest information.
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THE SOLUTION THE RESULTS

This is where NCR stepped in. We were tasked 
with providing point-of-sale solution including 
hardware, software, and services and peripherals 
to cover the entire arena, which includes in excess 
of 130 concession tills. Fifty NCR wireless tills were 
introduced for use on the portable retail carts found 
throughout the area, as well as 20 Motorola handheld 
devices for servers in the arena’s clubs. All the POS 
devices used Ingenico devices so that all the credit 
card are point to point. 

NCR provided cutting-edge back-office software to 
ensure the system operates smoothly, even at times 
when demand is high. The system is able to continue 
to take credit card payments in the unlikely event of a 
back-office hardware failure - such as a server going 
down - to ensure minimal disruption to customers, 
while all tills have point-to-point encryption for fraud 
prevention. Finally, system configuration and staff 
training was provided to ensure smooth service when 
the arena opened its doors to the public in April 2016.

Advances in the FinTech industry mean consumers now 
expect a lot more from a venue. Be it using free Wi-Fi 
to access their mobile banking or ordering food and 
drinks from the comfort of their seats, customers now 
have more control when it comes to making purchases. 
While cash remains the most popular payment method 
at this arena - with an average of 14,000 transactions 
per event - in excess of 5,000 credit card transactions 
are also carried out by card. As awareness around 
contactless payments grows in the US, this figure is only 
likely to grow and grow, and the is well placed to ensure 
customers can take full advantage.
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