
Highly resilient, proven and flexible, NCR StoreLine is the one of the most function-rich grocery Point-of-Sale (POS) solution on 
the market today. Running in more than 25,000 stores worldwide, StoreLine allows grocery retailers to maximise the benefits 
of their POS solution while minimising their POS-related costs.

I AM NCR 
STORELINE 

For more information, 
visit www.ncr.com, or email retail@ncr.com.

Never before has technology played such an important role in the shopping experience. Consumers now use cell 
phones, PCs, the Internet and other technology tools on a daily basis. The result? They expect to find advanced 
solutions in a store environment as well. They also expect to enjoy a seamless, pleasant and personalised shopping 
experience. And with NCR StoreLine, that’s just what they get.



NCR continually improves products as new technologies and components become available. 
NCR, therefore, reserves the right to change specifications without prior notice. 

All features, functions and operations described herein may not be marketed by NCR in all 
parts of the world. Consult your NCR representative or NCR office for the latest information.

All brand and product names appearing in this document are trademarks, registered trademarks 
or service marks of their respective holders.
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Why NCR?

NCR Corporation (NYSE: NCR) is the global leader in 
consumer transaction technologies, turning everyday 
interactions with businesses into exceptional experiences. 
With its software, hardware, and portfolio of services, 
NCR enables more than 550 million transactions daily 
across retail, financial, travel, hospitality, telecom and 
technology, and small business. NCR solutions run the 
everyday transactions that make your life easier.

NCR is headquartered in Duluth, Georgia with over 30,000 
employees and does business in 180 countries. NCR is a 
trademark of NCR Corporation in the United States and 
other countries. The company encourages investors to visit 
its web site which is updated regularly with financial and 
other important information about NCR. 

ncr.com/retail
linkedin.com/company/NCR-Retail

twitter.com/NCR_Retail

facebook.com/NCRRetail

Open architecture. Open for business.
 
An open-standards, fully integrated Point-of-Sale, 
NCR StoreLine is interfaced with a wide variety of 
applications from NCR such as Loyalty Pro and even 
3rd party applications, it is designed to connect all 
facets of the store for an even faster ROI.
 
NCR StoreLine also offers an intuitive graphical 
cashier interface that you can easily tailor to your 
specific environments and workflow, dramatically 
reducing cashier training time. Plus, a graphical 
customer interface helps drive effortless interaction 
with shoppers.

As a mission-critical POS and store management 
application, NCR StoreLine provides today’s top-line 
retailers with an effective solution to reduce front-end 
operating expenses, increase cashier productivity levels, 
execute complex marketing programs and improve the 
shoppers’ checkout experience.

With a broad customer-base and years of enhancements, 
StoreLine provides a comprehensive POS solution that 
is constantly updated with new functionality to address 
today’s ever-changing regulatory requirements and 
technological opportunities. And when coupled with 
other NCR applications, StoreLine is the focal point 
that ties together loyalty and customer-management, 
extensive promotion offerings, and automated ordering. 
With NCR StoreLine, the power of choice is in the hands 
of the retailer.

Key Benefits 

• Open architecture with industry-standard 
interfaces 

• Intuitive graphical cashier interface 

• Comprehensive cash office capabilities, 
electronic journal, and alert management 

• Mobile devices for line-busting and remote 
manager authorisation

“Delhaize America is very pleased with 
the capabilities of NCR StoreLine. The 
software is a great solution for grocer 
retailers because of its ease of use and 
scalability. Having a solid platform for 
our stores lets us focus our attention on 
forward-thinking business solutions.”
Deanna Rush, Director of Customer Facing Applications, 
Delhaize America


